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Introduction 
 

Earlier this month Airbnb, after a long-awaited debut, finally went public on the 

NASDAQ Stock Market. I watched on CNBC as the newly issued stock went from $68 a 

share to $150 within milliseconds of the initial offering—establishing its market 

capitalization at a cool $100 Billion. As Scott Wapner, host of the channel’s “Halftime 

Report” astutely pointed out, Airbnb was now worth roughly the same market cap as 

Hilton and Marriot…COMBINED!  

 

This led me to two quick conclusions. First, travel hasn’t gone anywhere. It’s just taken 

a breather—albeit a mandatory one—for obvious reasons. The explosion of Airbnb, 

both quantitatively (pick your metric, whether it be revenue or listings or share of US 

lodging market) and qualitatively (the company’s name is both a noun and a verb) 

shows that the market for travel and lodging is not cooling off, if you can look past 2020. 

Secondly, if Airbnb has roughly the market value of Hilton and Marriot combined (at 

least on its first day as a public company), then that can’t be good for those two 

juggernauts and other large hotels alike.  

 

After some more thought though I realized that perhaps I was overthinking that second 

conclusion. Staying at a hotel is a completely different experience from staying at an 

Airbnb. I am pretty sure that when vaccines are in a majority of our arms, hotels—with 

all their services and amenities—will be the choice for many travelers once again. But 

the newly printed value that Wall Street had stamped on Airbnb does tell us one thing—

travel habits have changed and will continue to change as entrepreneurs in the US and 

abroad give us more choices.  
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While 2020 and the COVID-19 pandemic has put a forced hold on the travel industry, 

the result is pent up demand and the realization among many that they truly love to 

travel. Sometimes you don’t know how much you love something until it’s gone. 

Fortunately, in this case, travel did not leave for good, in a single engine plane, off the 

coast of Morocco with Victor Lazlo. It will be back—bigtime. However, like a lot of areas 

of the US and world economies, the return to normal will be more of a zig zag than a 

steady line up and to the right. And in many segments of the travel industry, there will 

be a “new normal.”  

 

The purpose of this report is to try and provide some insight into what travel will look like 

in the pivotal year of 2021. —WC 

Key Findings 
 

This report required us to issue our first ever survey in order to gauge the relative 

market demand for travel in 2021. We decided keep the survey short and—in the 

interest of quality control—only issue it to people who work in the travel industry, in 

some capacity. Here are our findings:   



 

 A quarterly report from GoodLife Report, Inc. 

 

 

 4 

Who took our survey?  

 

 

As you can see, we were able to collect responses from a wide variety of people who 

work in the travel business, whether directly (at a hotel for example) or indirectly (as a  

travel writer). “Management role at a hotel or resort” and “Travel Advisor” led the way—

in a virtual tie—each garnering a 27% response share. PR pros (18%) and travel writers 

(14%) were also well represented. This is not surprising as both of these occupations 

require following travel trends closely.  

When do you think we will see a meaningful rebound in domestic (US) travel?  

 

The data here paints a pretty clear picture. Most people think that travel will pick up 

somewhere in the second quarter (43%) or the second half (Q3 or Q4) (41%) of 2021.  

8%

43%41%

6%

2%

 1st Quarter of 2021

 2nd Quarter of 2021

 2nd Half of 2021

Not until 2022

 No idea



 

 A quarterly report from GoodLife Report, Inc. 

 

 

 5 

 

When do you think we will see a meaningful rebound in international travel?  

 

International travel is a bit different. Whereas 43% of respondents predicted a 

meaningful rebound in domestic travel in Q2, only 2% predicted such a rebound in 

international in Q2. 49% predicted that international travel would not see a meaningful 

rebound until the second half of 2021 (Q3 or Q4) while 41% said there will not be a 

meaningful rebound until 2022.  

 

What type of accommodations do you think will rebound the quickest? 

 

  

 Small Hotels and Resorts 

  Rentals (Airbnb or Similar) 

  Private Hotels and Resorts 

  Large Hotels and Resorts 

  Camping and Glamping 

 

2% 2%

41%
41%

6%  1st Quarter of 2021

 2nd Quarter of 2021

 2nd Half of 2021

Not until 2022

 No idea
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I like this question and I love the results because they are so evenly distributed. Virtually 

every type of accommodations gets at least 10% with the smallest share going to 

“camping and glamping” at 13% (and that’s still very respectable). This speaks to the 

exploding optionality of the lodging and hospitality industry, kick-started by the likes of 

Airbnb. There are simply more choices today than even 5-10 years ago and consumers 

are trying all of them.   

 

Small hotels and resorts took the prize, but only at 33% while rentals came in second at 

23%. Private hotels (which, in our view includes renting out private sections of a hotel or 

separate villas within a hotel) came in third at 17% and large hotels and resorts, 

surprisingly came in 4th at 15%. Clearly this speaks to the apprehensive nature of 

people to comingle with strangers in the current COVID environment, even as the 

vaccine is beginning to role out. In fact, this chart might be the most telling in terms of 

getting into the minds of travelers. 2021 is clearly going to be an experimental year and 

while it looks like travelers will be returning to the skies and into hotel lobbies, it may be 

a little while before they are comfortable in the larger population settings.  

 

What type of travel do you expect to rebound first? 

 

   

 Leisure Travel 

  Business Travel 

  Hard to say at this point 
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The dichotomy in the resurgence of business travel vs. leisure travel should not be of 

any surprise here. Business travel remains unnecessary for most while leisure travel—

while perhaps not necessary—remains a top-of-mind desire for many people and our 

survey respondents confirmed this notion.  

 

Where do people want to travel in 2021? 

Here are the top 5 destinations according to our survey. Note: These are “write-in” 

answers, not pre-selected choices.  

 

#1 
                                                                                                                                             

Italy 

#2 
                                                                                                  

Caribbean 

#3 
                                                           

Mexico 

#4 
                              

Africa 

#5 
            

Greece, Canada, New York, Napa Valley, Las Vegas  

 

The Resurgence of the Travel Agent  
 

If there’s one thing we can collectively embrace in 2020, it is a bit of nostalgia. Sure, we 

are still trying to be mindful, and grateful, and present, but the past can be a comforting 

balm when living in the moment looks more like “Groundhog Day” than “Eat, Pray, 

Love.” Whether you have been staring dreamily at old vacation photos on your camera 

roll or grinning at the sight of Mark Hamill and R2D2 back on your TV screen, being 

reminded of the days of old (or, you know, any day prior to February 2019) has been 
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energizing and damn near delightful. GLR doesn’t mind that you’re fondly reminiscing—

we are, too!—but might we suggest a tip for marrying the comfort of the past with the 

prospects of a vaccinated future? If “Saved By the Bell” can get a reboot, so can an old 

travel industry standby. (Re)enter:  the travel agent. 

 

We know what you’re 

thinking:  you have a 

plethora of online booking 

options at your fingertips, 

which are already almost 

permanently glued to your 

keyboard or phone at this 

point. Redirect that side 

eye and hear us out, 

though. Sure, widespread, 

global travel is not greenlit just yet and we understand if you are still too spooked to 

count the proverbial chickens of 2021. With the FDA’s approval and roll-out of 

vaccinations now on track, though, it just might be high time for wanderlusters to seek 

out a helping hand in a changed landscape. 

 

“The role of the travel advisor has become more important now than ever, as people 

need help navigating all of the Covid details, including which counties are open for 

travel, entry requirements, testing sites, and more,” says Corey Cook, an agent for Elli 

Travel in Larchmont, NY and GLR’s resident travel advisor. 

 

Jolie Goldring of the NYC-based agency In The Know Experiences (ITKE) has a similar 

take on the logistical benefits of using a travel advisor. However, the veteran advisor 
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also points out the additional perks she can get her clients, noting amenities such as 

resort credits, daily complimentary breakfast, small personal touches and often 

confirmed upgrades—not to mention the general hand-holding that her clients have 

become accustomed to receiving. 

 

“Whether it be leveraging our relationships to help with more flexible deposit and cancel 

policies, deciphering airline cancel and refund policies, or guiding clients about testing 

and quarantining policies that may be required, we are offering an invaluable service 

and peace-of-mind,” says Goldring. 

 

Cook also sees the role of travel 

agent as similar to other sought 

after experts that the average 

person seeks out on a regular 

basis, such as a financial adviser 

or interior designer. Due to all the 

travel sites that have spawned 

across the web for years, many 

think that planning a trip is no 

longer something they need to outsource. According to Cook, though, she has recently 

seen her job become en vogue again, and hey, we get it. After all, why scour the 

internet for the best flight deal or agonize over conflicting hotel reviews when you could 

instead enlist the help of an individual who has made a career of knowing these things? 

 

“The web has become oversaturated with travel information, and it's simply 

overwhelming for many people. Which hotel should I book? What are the better 

activities/tours to do? There's a million options,” Cook opines. “That's where travel 
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advisors come into play. We cut through all of that confusion to properly guide our 

clients and help with the bookings.” 

 

Furthermore, studies in recent years have shown that the use of travel agents, even 

pre-Covid, was still more prevalent than the average I-can-do-it-myself hodophile might 

have guessed . The 2018 Global Passenger Survey completed by the International Air 

Transport Association, which garnered 10,408 responses from 145 countries, found that 

about 43 percent of passengers preferred to use a travel agency, travel management 

company or corporate travel department to book flights. Another particular standout 

from that 2018 survey that rings particularly relevant was a finding from the responses 

that passengers wanted “a human touch when things go wrong.”  

 

Ahem. Case closed, are we right?     

—Chelsey Pieretti, Associate Editor, GLR 

 

 

Yucatan—One Destination, Three Trips 
 

As we dip our toes back into travel after a year of social distancing, it may feel hard to 

decide where to go and what to do first. Does a beach vacation sound most appealing 

or would you prefer an urban getaway focused on shopping, dining, and culture? 

Perhaps an escape to the country and days of waking to birdsong, dining on farm fresh 

meals, and exploring small towns is the trip you are dreaming of.  
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Mexico’s Yucatan 

Peninsula makes the 

process of picking a 

destination easier, as you 

can choose from all three 

of these holiday options in 

one place. It also offers the 

convenience of flying into 

and out of Cancun, with 

flights from more than a 

dozen American hubs. 

After you land, you just have to decide whether to drive south, to the beaches along the 

Riviera Maya; west, to the lively and charming capital of the state of Yucatan, Mérida; or 

into the countryside, for a stay at a sprawling hacienda reborn as a luxury hotel.   

 

Escape to the Seashore  

With its dramatic Maya ruins 

sitting atop a bluff overlooking 

the Caribbean and its small 

resorts strung along the sea, it’s 

not surprising that Tulum has 

become a favorite of those 

travelers looking for beach time 

in the winter but who aren’t 

interested in the mega-resorts of 

Cancun.  

 

GOD OF WINDS TEMPLE, TULUM, MEXICO 
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The plus of Tulum’s emergence as a destination has been the opening of new hotels 

and restaurants that have transformed what was once a sleepy backpacker destination 

into a decidedly stylish one. 

 

Getting There: From Cancun it’s a straight shot south on a well-maintained highway. If 

you are driving, expect the journey to take between 90 minutes to two hours. There are 

also buses and shuttles, though renting a vehicle will give you the freedom to explore 

some nearby sites like the Sian Ka’an Biosphere and the Maya ruins at Coba, a much 

larger complex than the one in Tulum.  

 

Where to Stay: Olas Tulum is a small B&B that has a very Tulum-like boho-chic 

atmosphere and attitude. A plus is that it is to the south of most of Tulum’s hotels—you 

can enjoy the quiet of the location for naps on the sand in the afternoon but when 

cocktail hour comes around it’s a short walk to Tulum’s other bars and restaurants.  

 

Don’t Miss: Make sure to have at least one meal at Hartwood Tulum which helped lead 

Tulum’s transition from modest beach town to jet-setter destination. Chefs and owners 

Eric Werner and Mya Henry opened the restaurant in 2010 and it has made its way on 

to many “best-restaurant” lists thanks to dishes featuring farm-fresh produce from the 

Yucatan and seafood straight from the Caribbean in simple preparations that let the 

ingredients shine.  

 

Country Living 

Much of the Yucatan peninsula is dotted with haciendas that used to produce henequen 

(a fiber that is, in English, more commonly called sisal, after the port of Sisal where 

much of it was exported from). Sisal was essential to rope-making and huge fortunes 

https://www.olastulum.com/
https://www.hartwoodtulum.com/
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were made growing the crop. The Mexican Revolution and, more importantly, the 

invention of nylon led to the bust of that boom though today many haciendas are 

enjoying second lives having been reborn as luxury hotels where you can spend days 

lounging by pools or visiting off-the-beaten path villages, convents, and Maya sites. 

You’ll fall asleep each night to the captivating sounds of the jungle wildlife at night.  

Getting there: There are haciendas throughout the peninsula, though there tend to be 

more of them in the states of Yucatan and Campeche (on the northern and western 

sides of the peninsula—Quintana Roo, where Cancun is located, runs along its eastern 

side). You’ll want to rent a car if you intend to spend your days exploring the backroads, 

but most haciendas will happily 

arrange for transfers to their 

properties if you intend to spend 

your days relaxing on the grounds.  

 

Where to Stay: Chablé Yucatan is 

the most luxurious of the reborn 

haciendas, though most 

accommodations there are in newly 

built free-standing casitas while the historic buildings house common 

areas, lounges, and restaurants. Hacienda Petac is an appealing smaller hacienda that 

is rented exclusively to one group at a time and can accommodate up to 14 guests. 

Marriott’s Luxury Collection includes five beautifully restored haciendas.  

 

Don’t Miss: The Maya sites of Chichen Itza and Coba are world-famous, and the crowds 

at them are evidence of that. An advantage of a stay at a hacienda, however, is that it’s 

easier to visit some of the less-popular Maya sites. Uxmal, which is just over an hour 

south of Mérida, is one of the most magical of them. It is built in the so-called Puuc style 

CHABLÉ YUCATAN 

http://chablehotels.com/yucatan/
https://haciendapetac.com/
http://www.thehaciendas.com/
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which is known for being more decorative than other Maya styles with intricate carved 

geometric patterns and designs.  

 

 

A City Escape 

Mérida, the capital of the state of Yucatan (and 

the largest city on the Yucatan peninsula) has 

emerged in recent years as one of the most 

exciting cities in Mexico. It has long been known 

for its laidback pace and impressive collection of 

historic buildings spanning the 16th to 19th 

centuries (within Mexico, only Mexico City has a larger historic district). 

Now the city can also boast about its lively dining and shopping scene, supported by 

both a growing expat community and travelers who have discovered Mérida’s appeals.  

 

Getting There: Mérida is roughly 3.5 hours from Cancun on a toll road. The colonial 

town of Valladolid and the Maya ruins at Chichen Itza are appealing stops en route. (It is 

also possible to fly to Mérida directly.) 

 

Where to Stay: Mérida has an abundance of rental properties in historic homes that 

have been lovingly restored and you will want to check out the options on AirBnB and 

VRBO. If you prefer a hotel, the recently opened Wayam has a cool, contemporary style 

and also one of Mérida’s best new restaurants, Cuna, which serves delicious updated 

takes on Yucatecan cooking.  

 

GUILLERMINA, MERIDA 

https://www.mundoimperial.com/wayam/


 

 A quarterly report from GoodLife Report, Inc. 

 

 

 15 

Don’t Miss: Mérida is not only a state capital but a culinary one too. It’s a place to 

sample both street food like the simple tacos served at stands at the Santiago Market (a 

small neighborhood market that is less intimidating than the central one) to the 

innovative Mexican cuisine of Picheta which overlooks Mérida’s cathedral and central 

square.  

—John Newton, Founder, Signal Custom Content. (John previously worked as an editor 

at AFAR, Condé Nast Traveler, and Travel+Leisure and has written travel stories for 

many other publications and websites.) 

 

Expert Insights 
 

 

Adam Kwan 

Lead Flights Analyst 

Tomflies.com 

 

Tomflies is an NYC-based, new-concept travel agency that aims to provide several 

essential aspects of travel that may have been overlooked throughout the years. Not 

selling exaggerated experiences, but rather leading their clients to genuine discovery is 

a key goal at the new age travel agency. We asked their Lead Flights Analyst, Adam 

Kwan some questions about the future of travel and how Tomflies plans to be a part of 

it. Here is what he had to say.  

 

https://picheta.mx/?lang=en
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Q. It appeared for a while that the Internet (and D.I.Y. booking) would deal a major 

blow to travel agencies, however they have actually seen a strong resurgence in 

recent years. Why is this and how does the pandemic factor in?  

A. What we try to do for each one of our clients is to identify where we can add value 

above and beyond the services they can book themselves. Whether it be monetary 

value from negotiated rates or service-oriented benefits such as expertise and personal 

vetting of providers and vendors, we think this goes a long way in showing clientele the 

benefits of booking with us.  

 

People nowadays are inundated with what are essentially cookie cutter options that 

provide instant gratification. Just go on Amazon and you’re a couple clicks away from 

getting whatever you want, shipped straight to you from a warehouse containing 

hundreds of the same whatever-you-wants. We believe that this type of standardized 

mass merchandising is not befitting of people’s travel needs. People don’t buy vacations 

as nonchalantly as they do household goods. They want to be sure that they will get the 

best experience and best value for their travel. Especially since, for many people, a 

vacation is a significant expense relatively.  

 

Right now, travelling in a pandemic-stricken world, people are more nervous than ever. 

Their confidence has been shaken and many people are unsure what will await them 

when they exit their plane. Making sure that people are confident that their travel will go 

off without a hitch has always been one of our main goals, so we view travel consultants 

as more beneficial than ever. There is a deluge of information out there with each 

country having different regulations. The last thing someone wants to do is spend their 

hard-earned money on a trip, only to find out they cannot board the plane or leave 

quarantine during their stay. That’s where we step in, making sure that our clients are 

making completely informed decisions with confidence.  
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Q. Loyalty and rewards programs play a much larger role for airlines and hotels 

than meets the eye. Can you discuss how and why these programs are so vital for 

the travel industry, especially during the Covid-19 pandemic?  

 

A. We see two main benefits to loyalty programs. The first is obvious—reducing 

customer churn and encouraging purchases with your company over your competitors; 

i.e. customer loyalty. The second benefit is liquidity through corporate partnerships.  

 

Reducing customer churn (the rate at which customers stop buying your product over 

time) is important for every industry, but even more so in leisure travel where each 

individual customer may only purchase something once a year or less. It is tantamount 

that a travel company remains prominently in view of their clientele. Regular 

newsletters, deals, and targeted ads help with this, but a loyalty program will take this a 

step further. Loyalty programs create a sense of investment in your clients and strongly 

encourage them to return to you for their travel needs. There have been many detailed 

studies done on the psychological effects of loyalty programs, but the benefits are 

essentially the following: 

 

● Goal Anticipation - Creating something for your client to work for. By giving them 

a concrete goal and a way for them to track their progress towards that goal, 

people will be strongly motivated to complete that goal; i.e. purchase more. Not 

only that, but customers will invest more to complete the goal the closer they are 

to achieving it.  

● Positive Reinforcement - Encouraging customers to stick with you by giving them 

rewards is an obvious example of positive reinforcement. But just as important is 
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the converse. Not only are you encouraging people to purchase through your 

company, but you also create a sense of “lost value” when they book with your 

competitors. Studies have shown that people generally tend toward being risk-

averse when faced with a value-loss proposition.  

● Creating a sense of exclusivity - Simply put, people like being in exclusive groups 

and feeling unique and appreciated. Top-tiers of loyalty programs offer this 

prestige. If you make JetBlue Mosaic, you’re going to feel pretty good being the 

first one on the plane.  

 

The second main benefit is more simply explained. Airlines and hotels will create 

liquidity by selling their points to corporate partners. When Chase or American Express 

offer their cardholders point exchanges or deals with specific travel partners, that likely 

means the bank has purchased points in bulk from the travel provider. This accounts for 

a surprisingly significant portion of the liquidity for several travel companies and is 

important in supporting daily operations and business development.  

 

Both of these benefits are eminently important during the pandemic. When your clients 

are ready to travel again, you want to make sure they come back to you. And while 

traditional sales dry up, you want the extra liquidity from corporate points sales to keep 

things running.  

 

Q. Should consumers be thinking any differently about their loyalty/rewards 

memberships during this period? Are there any tips or strategies you have for 

people who travel frequently and accrue a lot of points?    
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A. There are a few tips and tricks we have for maximizing the value of your points, 

however more so in general rather than specifically during the pandemic.  

First is to absolutely do your research. There’s no way of knowing if you’re getting a 

good value for your points unless you know the baseline value of them. For example, 

TrueBlue points are worth 1.1 cents each on average. I would only book flights with 

points where you meet or exceed that exchange rate. During COVID, we’d suggest to 

make sure that there is no expiration on your points and benefits, at least until you’re 

ready to travel again. If there is, ask the airline or hotel if they can extend the expiration 

for you.  

Second is to shop around. Just because you have points with American Airlines doesn’t 

mean you can’t buy a British Airways ticket with them. Airlines have partners which 

often allow you to book the same exact flight through them. For example, Alaska 

Airlines offers many of the same 

flights operated by its partner 

American Airlines, however the 

flights usually cost fewer Alaska 

Airlines miles than AAdvantage 

Points. You can simply transfer your 

points from AA to Alaska and use 

them there for more value per point.  

 

Q. What have been the most frequently asked questions by your clients during 

the pandemic and how are you advising them?   

 

A. Far and away the most asked question is whether a traveler will have to quarantine 

when they arrive at a destination or if they will have to take a COVID test before 

PHILIP PILOSIAN/SHUTTERSTOCK 
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travelling. We’re keeping track of the ever-changing regulations for each of our most 

popular destinations so we can make sure all of our clients are fully informed.  

Q. What destinations, US and international, do you expect to see the most 

interest in once virus fears subside and travel returns to pre-pandemic levels—or 

close?   

 

A. Hard to tell, but it’s between the Caribbean and the Mediterranean in our opinion. 

We’re already seeing a large uptick of interest in the Caribbean, especially for all-

inclusive resort destinations like Cancun and Punta Cana. The amount of interest can 

only go up from here. We think that the private and comprehensive experience offered 

by all-inclusive resorts does add a sense of security for their guests. Knowing that 

everything you need is in an environment you’ve seen being sanitized goes a long way 

towards making people feel safe during a pandemic. They can have it all without having 

to go out into unfamiliar surroundings that may not be clean.  

 

We also think people are just itching to head back to the Mediterranean, we know we 

are. Italy, Spain, Egypt, Israel, and Greece et al have always been some of our most 

requested destinations, and people miss those places more than ever now that travel is 

restricted.  

 

Q. What is the single biggest reason to use a travel advisor? 

 

A. Simply that the cost to benefit ratio is great. With our agency’s negotiated rates and 

worldwide reach, we can offer prices competitive with OTAs while also offering the 

added benefit of travel planning expertise and dedicated e-concierge services and 

support before, during, and after travel. Essentially, people will be able to pay roughly 
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the same amount of money for their travel as if they booked it themselves, without 

actually having to do anything themselves.  

Q. In just a few words, what is your philosophy at Tomflies?  

 

A. “Always wander!”  

 

  

 

LeAnn Campas 

Co-Founder and CEO 

Travevel 

 

 

Travevel is a new platform that combines the familiarity and interactivity of a social 

platform with user generated content focused on travel, tourism, exploration and 

adventure. Travevel’s interactive platform is ad-free and filled with user-generated 

image and video travel content, including an interactive map. Here’s what CEO LeAnn 

Campas has to say about the future of travel and social media’s role.  

 

Q. Why are travel and social media so synergistic?   

 

A. Social media is visual and there are few things more visually interesting than travel 

images and videos. The two were made for each other. Additionally, the vast majority of 

us put more weight on personal experiences, and there is no better way to share our 
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adventures, explore others’ experiences and interact with them than through a social 

platform. 

Q. Does Travevel lend itself more to user-generated content (UGC) than some 

other genres and if so why? 

 

A. UGC always carries more weight and credibility to consumers than any form of paid 

content and we have seen growing frustration from users of other platforms as to the 

aggressive amount of ads they are seeing, which has a negative impact on the user 

experience.  With Travevel, our mission is to focus on authentic content from personal 

users.  While business user accounts will be a part of the platform, the content they 

upload cannot be branded or watermarked, nor can they pay any additional fees for 

their content to be prioritized or shown in a different manner than individual user 

content.  We want to ensure that the user has full control over what they see and how 

they interact with not only other users, but businesses as well. 

 

Q. What is it like launching a travel-oriented social media platform during a 

worldwide pandemic that has brought the travel industry to its knees?   

 

A. There is no question that this is a challenging time to develop and launch Travevel, 

however, we have found there to be some benefits to the timing.  Through speaking 

with other travelers worldwide who have had severe restrictions placed on their 

movements and activities, we have seen even more enthusiasm about future travel not 

only from frequent travelers, but from those who didn’t have any plans pre-pandemic.  A 

very large number of people have been actively researching and exploring new 

destinations to escape this new, and drastically different normal. Travevel is a platform 

that helps users plan now for travel later. 
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Q. Will COVID-19 change the future of travel even after a vaccine? What are the 

positives and negatives that will come out of this for the travel industry?   

 

A. Based on the dramatic increase in activity we have seen in the last few months as 

more destinations started to open, I feel the only thing that will prevent a return to 

normal levels next year will be limitations on air transportation and rolling travel 

restrictions across the globe.  Being shut in for so long has certainly seemed to increase 

interest in travel and new experiences, which should greatly benefit the industry.  The 

main negative long-term will be transportation and occupancy based.  It may take some 

time to see the effects of reduced airline routes combined with destinations operating a 

reduced occupancy.  Unfortunately, at least in the short-term, employees will bear the 

brunt of these decreases. 

  

Q. What are some destinations you recommend right now for Americans based 

on COVID-19 restrictions and protocols and all the headwinds associated with 

them.  

A. While it is difficult to put 

together a list, there are so 

many amazing National parks 

and outdoors destinations close 

to home, no matter where you 

live.  Internationally we have 

been very impressed with the 

protocols and restrictions 

imposed by Jamaica since the 

country reopened in July.  THE CAVES RESORT, NEGRIL, JAMAICA 
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Requiring a negative COVID test, designating a tourism corridor and mandatory 

masking in public areas have been very effective, and to date, they haven’t had any 

cases by guests or staff at resorts.  We have visited four times since July and have 

always felt safe.  Many countries are now reopening to tourism with a wide range of 

protocols in place from Mexico with no testing or authorization required, to others where 

a negative test is required as little as 48 hours prior to arrival in addition to travel 

authorizations, mandatory insurance.  From our personal viewpoint, we prefer to travel 

to an area with well thought out, and in some cases, challenging safety protocols.  

These are interesting times for travel and we strongly encourage others to visit 

destinations that make you feel safe and comfortable based on your personal situation. 

 

Q. What will travel look like in 2021?  

 

A. There is certainly no shortage of people wanting to get away.  The struggle will be 

finding available space in both transportation and lodging because of reduced routes 

and capacity.  These transportations challenges could very well lead to a dramatic 

increase in weekend trips to parks, beaches and other outdoor attractions close to 

home. 

 

Q. Any tips for travelers in 2021 and beyond?  

 

A. Be flexible, be patient, and be understanding.  The entire world has changed and 

everyone is still figuring things out.   
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Remote Working  
 

The remote work phenomenon is not going the way of the fax machine once a vaccine 

is widely distributed and COVID is in the rear-view mirror. While some companies will 

ask their employees to come back to the office fulltime, many have said they will usher 

in a new hybrid system. While corporate America may want you to think they are doing 

this to prolong the conveniences that working from home has brought to so many 

Americans, the real reason for this more permanent shift to a work-from-anywhere 

economy is quite simple. Money.  

 

Companies have seen first-hand how much more efficiently and cost-effectively they 

can operate their businesses by reducing their corporate real estate footprint and 

excessive T&E budgets via the work-from-anywhere model. So long as they get a 

similar level of production from their employees—thanks to lights out applications like 

Zoom and Microsoft Teams—this new model has serious legs. COVID-19 will go down 

as one of the most tragic events in modern history but there are some silver linings. 

COVID has essentially been a massive, worldwide “proof of concept” for the efficacy of 

the digital-age technologies that make remote working a truly viable alternative. The use 

case has been proven successful. Our technologies that allow remote working to 

actually WORK…well, they work better than we thought.  

 

So, while the travel industry was effectively shut down during COVID, it may very well 

flourish in the post-COVID world, even if business travel takes years to rebound. The 

ability to work from anywhere opens a lot of doors and the travel industry should be a 

clear beneficiary. In fact, the lines between what constitutes a trip as business travel 

versus leisure travel could fade a bit.  
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One example of this—number of Caribbean countries have instituted an extension of 

work visas to 12-months, with the hopes of luring work-from-anywhere “nomads” (their 

words) to their islands to help offset the huge deficits that their maligned, tourist-

dependent economies have tallied up.    

 

 

 

The remote work 

phenomenon is not going 

the way of the fax machine 

once a vaccine is widely 

distributed and COVID is in 

the rear-view mirror.” 

    

Interested in working remotely in the Caribbean, for example? Barbados offers a 12 

month “Welcome Stamp” visa that can be attained after filling out an electronic 

application and being accepted (and in most cases providing a negative test before 

entering). Anguilla, Aruba and the Cayman Islands have similar programs, welcoming 

“digital nomads.”  
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Is this the new norm? Probably not. But my guess is that you will see a lot more of it in 

the years ahead. What started out back in February as “work from home,” morphed into 

“work from anywhere” and I expect this trend to be a positive tailwind for the travel 

industry even after we return to normal—whatever that means. —WC   

Wellness Warriors 
 

 

GLOBAL WELLNESS SUMMIT, THE BREAKERS, PALM BEACH (ANGELINA SIENKIEWICZ) 

 

They say you can foretell future trends by looking at what the big thinkers and pioneers 

are doing now.  So, what’s up with wellness warriors in 2020?   

  

Let’s start with an example of the future of business travel in the wellness arena.  In 

spite of in-person events being canceled across the board, the Global Wellness 

Summit—an international organization that brings together leaders and visionaries to 

positively impact and shape the future of the global wellness industry—had the fortitude 
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and determination, in spite of some resistance, to go forward with their first ever hybrid 

(both in-person and virtual event) Nov 8 to 11 at The Breakers in Palm Beach, Florida.   

 

The organizers of the event—which included the 17th Surgeon General of the U.S, Dr. 

Richard Carmona—felt that since the pandemic could, by some estimates, continue to 

affect our lives for at least another year, a model needed to be created for a safe, in-

person gathering.  Their thinking was, who better than the wellness community to do 

that.  Everyone was tested upon arrival, mask wearing was strictly enforced at the 

event; the conference rooms had socially distanced seating, exercise balls and 

stationary bikes to sit on; and Far UV Light was quietly cleaning the air all around us. No 

cases were traced to the event afterwards. 

  

While there and interviewing Fred Maxik, the lead scientist of Healthe Inc—a company 

pioneering Far UVC light’s role in combatting COVID-19—for the GWS Podcast which I 

host, I asked him why he thought the entire in-person attendee list of about 124 people 

from all over the U.S. and Mexico tested negative for COVID upon arrival at the 

summit.  He said “Check their Zip Codes, their lifestyles and their established medical 

care.”   

   

It also stands to reason that with so many people “giving up” on healthy eating during 

the pandemic and gaining that extra “COVID-19” pounds, they will be seeking out ways 

to shape up after things open up again.  Look for spas that specialize in weight loss to 

find a strong uptick in business.  
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Also, with depression and suicide at record levels even before the shutdown, resorts 

and wellness retreats know full well that it is just straight necessary to have spiritually 

and mental wellness rooted activities on the menu.   

 

I asked him why he thought 

the entire in-person 

attendee list of about 124 

people from all over the 

U.S. and Mexico tested 

negative for Covid upon 

arrival at the summit.  He 

said ‘Check their Zip 

Codes, their lifestyles and 

their established medical 

care.’” 

 

And, while it may sound simple enough, let’s not 

forget that humans are intrinsically drawn to the 

healing power of nature.  With Apps like CALM 

taking us to streams and mountain tops and rain 

forests virtually during COVID, we long even 

more to get out to the real thing; the wide-open 

spaces, and take a really deep, mask-less 

breath.   

 

In fact, Douglas Drummond, Healing Arts & 

Somatics Director at the iconic Esalen Institute 

in Big Sur, the birthplace of the Human Potential 

Movement, predicts that besides being 

“Nurtured in Nature,” travelers in 2021 will be 

looking for ways to do the following four things: 

 

 

1. Be Intentional: Help in setting realistic goals.  Taking inventory of what is now 

and setting a course for the future.   
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2. Have Real Talk: This pandemic has underscored the value of truth and what 

really matters. Wellness centers will teach us how to be honest about how we 

feel and how to interpret what that might mean for the road ahead.    

 

3. Practicing Movement as Medicine: Hike, Dance, Swim, Do Downward Dog; study 

after study shows that at least 30 minutes a day makes a real difference in 

longevity.  Wellness retreats need to show us HOW to WANT to move everyday. 

 

4. Experiencing the Power of 

Touch—Masks are always 

welcome.  But, never before 

have we needed to connect 

and rejuvenate as much, and 

there’s no more effective way 

to help the body heal itself 

than with a fabulous massage.  

 

And what about the best kept secret of soaking in a hot 

spring as Mother’s Nature’s way of boosting your immune system?  In fact, a peer 

reviewed study by Australian-based, hot springs aficionado, Dr. Marc Cohen, shows 

that raising the body’s core temperature from a hot springs soak – and hopefully a cold 

dip to seal off the contrast bathing experience—does all the right things a fever does to 

kickstart the body’s immune system, but without the negative side effects.  There’s a 

reason Native American warriors followed a code of: “No fighting in a hot spring.”  It is 

the most natural way to just be still and let the healthy minerals rejuvenate body and 

mind.  And, more often than not, hot springs vacations are among the most affordable 

options available.  For a road trip with the bonus of immune boosting magic, check out 

this historic hot springs loop in Colorado.  

THE SPRINGS RESORT, PAGOSA SPRINGS, CO 

THE SPRINGS RESORT, PAGOSA SPRINGS, CO 

https://www.colorado.com/hotspringsloop
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Travel—both internationally and 

domestically—has been a way of life 

for so many of us for decades.  But as 

the founder of Ageist.com said to me 

in an interview recently, “If you’re not 

in the Wellness Business now, you’re 

really not in business.”  So travel 

destinations, take heed.   

  

The figure that always amazes me is that the travel industry was the number one 

employer in the world before the pandemic.  Let’s face it—whether we work in the 

wellness travel or hospitality industry or are happy participants in it, we’re all ready to 

have that joy and delight in connecting with each other again—whether it’s a bellman, a 

massage therapist, a yoga instructor, a hike guide or a seat mate on a plane while we’re 

on our way to one of our “bucket list” adventures.  

  

Wellness Seekers Unite!  2021, here we come! 

—Kim Marshall, Co-Founder at S'Well Public Relations & Founder, The Marshall Plan 

Branding & Communications (Having worked as an executive at iconic properties like 

the Golden Door, Rancho La Puerta and the Grand Wailea Resort, Kim founded The 

Marshall Plan in 1995 as the first communications firm in the U.S. to specialize in 

wellness, sustainability and wellness tourism. In 2018 she co-founded S’Well Public 

Relations to laser focus on the $4.5 trillion global wellness economy and in 2019 she 

created, co-produced and became the Host of the Global Wellness Summit Podcast.)  

MORNING STEAM BY RIVER, THE SPRINGS RESORT 

http://www.swellpublicrelations.com/
http://www.swellpublicrelations.com/
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Nomadic Nutrition—Foraging in the COVID Era 
 

 

A bucket full of morel mushrooms (Photo:: Langdon Cook) 

 

In the Time of COVID, the wide blue yonder is both my escape hatch and my sanity 

maintenance pill. Specifically the swath of public lands east and west of my home in 

Seattle. Out there, in the ancient forests and lonesome mountains of the Cascades and 

Olympics, I can breathe in the fresh air and not worry about tainted particles of disease, 

those “air-born droplets” we’ve heard so much about. 

 

Only, those same mountains aren’t so lonely these days. 

 

It turns out there are plenty other Americans with cabin fever, and outdoor recreation is 

seeing a boom like never before. Retail stores are sold out of camping equipment, 
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fishing gear, bikes, and cross-country skis. Trailheads overflow with cars. Popular spots 

for hiking and angling are busier than Grand Central Station. 

 

I enjoy all those activities, too, but thankfully I’m also a forager, which encourages me to 

get off the beaten path to go on a more solitary outdoor treasure hunt for wild edible 

foods. Foraging is a perfect way, in fact, to 

forget about the downward spiraling news 

cycle and find literal sustenance in nature. 

 

And in case you’ve been squirreled away in 

deep quarantine, foraging is hip these days. 

It’s now cool to traipse through the woods, 

woven Guatemalan basket in hand, in search 

of chanterelle mushrooms for the table, or to brave the bite of stinging nettles for a pot 

of soup. Every Michelin-aspiring chef has 

wild foods on the menu, and the bearded 

hipsters in their logging shirts from 

Portland, Oregon, to Portland, Maine, are 

learning how to tell a Death Cap 

mushroom from a delicious clump of 

porcini. 

 

But…about those Death Caps… If you’d like to learn how to find a few untamed foods to 

spice up dinner during lockdown, just remember the forager’s Golden Rule: Never, ever, 

eat anything from the wild without one-hundred percent certainty of its identification. 

While there aren’t many deadly poisonous plants and mushrooms, there are a few, 

FIDDLEHEAD FERNS,  FULL OF EARTHY FLAVOR AND VITAMINS  

CHOKECHERRIES,  COMMON ACROSS AMERICA, MAKE TASTY JAM 
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meaning it’s a good idea to learn how to recognize, for instance, a common weed such 

as poison hemlock (looks a bit like parsley!), yes the same one that killed Socrates. 

 

If you’re new to foraging, try to go beyond leafing through field guides or surfing 

YouTube videos. Take a class or workshop if possible, join a mycological or horticultural 

society (most club meetings are via Zoom these days, but it’s a start), and best of all, 

find a more experienced friend or willing teacher who can mentor you. 

 

There’s ample foraging just about everywhere across this stricken nation, including 

within city limits. Every region boasts of a few specialties: prickly pear cactus in the 

Southwest desert; wild rice in the 

Great Lakes; onion-y ramps up 

and down Appalachia. In many 

places you can harvest something 

as ubiquitous as the humble-yet-

nutritionally-off-the-charts 

dandelion year-round, or go for the 

more advanced art of clam digging 

or mushroom hunting in season.  

 

Regardless of quarry, wild food foraging is a great way to get outside for a while and 

forget about what ails us.  

—Langdon Cook, award-winning author of Upstream and The Mushroom Hunters. 

PAN-SEARED DIVER SCALLOPS WITH MORELS AND POTATOES IN STING ING NETTLE SAUCE 

https://www.amazon.com/Upstream-Searching-Salmon-River-Table-ebook/dp/B01LX3216P/ref=sr_1_6?dchild=1&keywords=upstream&qid=1609265316&s=digital-text&sr=1-6
https://www.amazon.com/Mushroom-Hunters-Trail-Underground-America-ebook/dp/B00BVJG26A/ref=sr_1_2?dchild=1&keywords=mushroom+hunters&qid=1609265289&s=digital-text&sr=1-2
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The Family Truckster  
 

 

 

I work in the travel industry as both a travel advisor and a travel writer. I’ve owned the 

travel blog, Fifi + Hop, for the past 6 years, and write mainly about family travel, as I 

have two kids. Between my conversations with other family travel bloggers and my 

colleagues in the travel agency world, there are certain trends that will no doubt play a 

part in family travel in 2021. We’ve seen them already, and they will continue for a 

while. 
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The first one is family vacations to national parks, such as Yellowstone, the Grand 

Canyon, Yosemite, Acadia and the Great Smoky Mountains. They offer wide open 

space in nature, and are much more easy to socially distance in than a city. The vaccine 

is encouraging news, but as it will take some time to distribute, people are still going to 

be more inclined to travel to places where they can be outdoors. The U.S. national 

parks have always been a favorite for family vacations—now more than ever. 

 

Road trips, RV’s, and glamping were huge in the summer of 2020. They will continue to 

be big in 2021 as well. Families can be outdoors and socially distanced, and simply by 

themselves. It’s a great way 

for East Coasters to discover 

the west, and vice-versa. 

Speaking of “by themselves”, 

private home and small hotel 

rentals are going to continue 

to soar. With the onset of 

COVID-19, many hotel 

groups ramped up their villa 

and home offerings—simply 

by building more. There is a 

vast array of hotel homes to stay in, either with just your family or a 

group of families (or friends). A great example of a small hotel to rent out is Scarp 

Ridge Lodge in Crested Butte, CO. Want all the luxuries of staying in a 5-star hotel, but 

don’t want to be around a ton of people?  Lodges like this provide the perfect solution.  

 

As 2021 moves along, and so does the vaccine, international travel will undoubtedly 

pick up. It may be slow in the beginning as people adjust to the idea of long-distance 

MYKONOS GREECE (SHUTTERSTOCK) 

PHOTO: SCARP RIDGE 

LODGE 
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travel, but one thing is for sure—once 

the vaccine is distributed and the 

country has “herd” immunity, 

international travel is going to come 

back with a vengeance—especially 

with those who like to travel a lot. Big 

trips will be a form of compensation 

for many, for the long hiatus.   

 

 

As far as which places will be most popular first, that of course depends on the 

administration of the vaccine, and which countries open first. I don’t have a crystal ball, 

but it is generally considered that places such as Mexico, Costa Rica, the Caribbean 

and Bahamas will be hugely popular. Mexico and Costa Rica, for one, don’t require a 

COVID test to enter. That is appealing to some, and not appealing to others. While 

these countries may be easy to get 

into, they may also become more risky. 

But we are already seeing Mexico as a 

hugely desirable destination. 

 

Another trend that is and will be big—

even for families—is wellness travel. 

People have been put through the 

ringer in 2020, and what they really 

want is to relax, recharge, and renew…get a treatment, get a massage, get their body in 

shape. People (parents included!) want serenity and tranquility. Places such as the 

PHOTO: SCARP RIDGE LODGE 

MYKONOS ISLAND, GREECE (SHUTTERSTOCK) 
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Caribbean, Costa Rica and Mexico can provide them with a sense of total relaxation 

among white sand beaches and turquoise blue water. And the kids won’t complain.  

 

Europe is a bit hard to predict at this point, but Greece will most likely be a hot spot. It 

did well with COVID, and opened in 2020, just not to Americans. Much like the 

Caribbean being a place of beauty and peacefulness, so are the Greek islands. The 

sea, beaches, healthy Mediterranean food are all tonics for the soul. The Greek islands 

provide a sense of adventure too – they are in Europe and you can hop around from 

one island to the next. And the Greek culture is extremely family-friendly. 

 

Another European country 

very much in a similar vain is 

Italy. Italy is the mother of 

family-friendly destinations, 

and I have written a lot about 

the country, as I have taken a 

few family vacations there 

with my kids. Yes, Italy did not 

do well with COVID, but once 

the vaccine is in full-effect, Italy will be huge for family 

travel. Simply put, it always has been, and always will be.  

 

Rounding out Europe, I suspect that Portugal, Spain and Switzerland will be popular for 

family vacations as well. Portugal has the Algarve, with its dramatic coastline and 

beaches; Spain has its beaches and islands, such as Mallorca, Menorca and the 

Canary Islands; and Switzerland of course has its mountains and stunning scenery—a 

nature lover’s paradise. 

POSITANO, AMALFI COAST, ITALY (SHUTTERSTOCK) 
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It will be interesting to see—as the vaccine takes shape—how each country progresses. 

No one can predict what will happen, and things are ever-changing, but I believe these 

trends give us an idea of where things are headed. 

—Corey Cook, Luxury Travel Advisor at Elli Travel and founder of Fifi+Hop Travel Blog 

 

Conclusion 
 

2020 has been a difficult year for the travel industry. That’s putting it lightly. Very lightly. 

But it’s good to know that there are many people out there—and believe me, we are 

talking in the tens of millions—who can’t wait to do anything more than hop on an 

airplane to somewhere—anywhere.  

 

I think travel in 2021 will be full of upside surprises and downside reality checks. I can’t 

help but remember a flight I was on about 5 years ago. After waiting on the tarmac for 

about 45 minutes, everyone buckled up and ready for take-off, the captain came on the 

loud speaker. “Folks, I’ve got some good news and some bad news.” “The bad news is 

we’re number 19 for departure.” [The whole cabin sighed in disbelief]. “The good news 

is…I just saved a bunch of money on my car insurance by switching to Geico.”  

 

There was silence.  The people on the flight, myself included, didn’t know whether to 

laugh or cry. So, we just sat there, stunned, and said nothing. It was like a collective 

pause amongst the chaos that is “take-off” on a packed flight out of JFK. Everything 

stopped for about 10 seconds as the passengers digested the news and the 

captain…well, he must have had one hell of a smirk on his face in that cockpit. I wanted 

to body slam the guy and shake his hand at the same time—for a joke perfectly 

executed.   

https://www.ellitravel.com/
https://fifiandhop.com/
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The 2021 travel scene will likely be chock full of surprises and a wide spectrum of joy—

for travel will have returned—yet many obstacles—for COVID will still be a major factor, 

even with the vaccine being dispersed.  

 

To the wanderlust people. Safe travels in 2021 and thanks for reading our inaugural 

report.  

 

Sincerely,   

 

Whitney Cook  

Publisher 

GoodLife Report  
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